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Abstract: Through the two important initiatives of "Silk Road Economic Belt" and "Maritime Silk 
Road in the 21st Century ", China is strengthening its connectivity with the region and the world. 
The new strategy of international cooperation has opened up a for China-ASEAN service trade 
cooperation. This paper analyzes the status of China-ASEAN service trade, evaluates the 
international competitiveness of China-ASEAN service trade and international market share, gives 
some countermeasures to enhance China's service trade export potential, and increases China's 
service trade export to ASEAN. 

1.Introduction 

The two initiatives of "Silk Road Economic Belt" and "Maritime Silk Road in the 21st Century ", 
officially called" Belt and Road ", were put forward in 2013 and written into the central 
decision-making document at the third Plenary session of the 18th CPC Central Committee. [1] 
After six years of development, it has promoted the economic and trade development of countries 
along the belt and road, embodies the concept of win-win cooperation and common development, 
and is widely supported by countries along the line. In "Belt and Road ", ASEAN countries have 
outstanding geographical advantages, rich resources and great potential for economic development, 
and are important development objects and partners for China to promote" Belt and Road "to 
achieve sustainable economic development and participate in regional cooperation in the future.[2] 

At present, China's service trade development is facing new opportunities, the world has entered 
the service economy era, the service industry has become an important growth pole of the world 
economy, and China has accelerated its transformation to the service economy. [3] In recent ten 
years, China's service trade has developed rapidly, the export trade volume of service trade has been 
increasing, and the import trade volume of service trade has gradually decreased in recent years, 
which has greatly changed the situation of service trade deficit.  But at the present stage, in the 
economic and trade structure of our country, manufacturing and processing industry are still the 
main, most of the export products are labor-intensive, with high pollution, high energy consumption 
and other shortcomings. [6]As China's third largest trade development partner, the improvement of 
China's future export structure and the increase in the share of trade in services are bound to 
increase the share of trade in services with the main trade partner, namely ASEAN. In recent years, 
trade between the two sides has become closer and the total volume has been increasing. 

In the new environmental situation, the economic and trade cooperation between China and 
ASEAN Free Trade Area has attracted attention from all walks of life, but there is little research in 
the field of service trade.This paper discusses the degree of trade effect of China-ASEAN Free 
Trade Area under the background of "Belt and Road" by reading the literature and collating the 
data. 

2. Analysis on the Current Situation of China-ASEAN Service Trade 

2.1. Overall Development of China's Services Trade 
In recent years, China's trade in services has expanded rapidly, with a growth rate far higher than 
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the world average. China's position in international trade in services has also been constantly 
upgraded, and a pattern of all-round development has taken shape. [4]The overall level of 
investment in the service sector is still far behind the world average. Compared with the developed 
countries, the overall competitiveness of the service trade is still very weak. Meanwhile, it is facing 
increasingly fierce competition from emerging economies and developing countries. 

As can be seen from Table 1, the total import and export of China's service trade are increasing 
year by year, from $252.3 billion in 2006 to $732 billion in 2018, which has increased threefold in 
11 years, reflecting the better development trend and potential of China's service trade. [5]Then it 
can also be seen that China's service trade has been in a deficit position has not been changed, and 
the amount of the trade deficit is growing, China's service trade exports are far less than imports, as 
of 2018, China's service trade deficit reached 314 billion US dollars, indicating that China's service 
trade competitiveness is very weak. In addition, it can be seen from Table 2 that the total amount of 
Chinese goods trade is also increasing, and the export of goods trade has been larger than the import 
of goods trade. From the relevant data of total trade in services and total trade in goods, it can be 
concluded that the proportion of trade in services to the total import and export of goods is small, 
but it shows a trend of increasing year by year, and the proportion of trade in services to trade in 
goods has increased from 11.6% in 2006 to 15.8% in 2018. 

Table 1. China's Total Import And Export Of Service Trade (Billions of dollars) 

China－World Total imports Total exports The trade surplus Total trade 
 

2007 1301 1222 -79 2523 
 

2008 1589 1471 -118 3060 
 

2009 1589 1295 -294 2884 
 

2010 1933 1531 -402 3464 
 

2011 2477 1745 -732 4222 
 

2012 2812 1758 -1054 4570 
 

2013 3305 1837 -1468 5142 
 

2014 4328 1977 -2351 6305 
 

2015 4342 1934 -2408 6276 
 

2016 4394 1847 -2547 6241 
 

2017 4696 1847 -2849 6543 
 

2018 5230 2090 -3140 7320 
 

Source: http://unctad.org/Pages/Home.aspx 
Table 2. Proportion Of China's Service Trade In Goods Trade (Billions of dollars) 

 Trade in goods Trade in goods services  
China Total imports Total exports The trade deficit Total trade Total trade Percentage share 

 
2007 9561 12201 2640 21762 2523 0.116 
2008 11326 14307 2981 25633 3060 0.120 
2009 10056 12016 1960 22072 2884 0.131 
2010 13960 15778 1818 29738 3464 0.116 
2011 17434 18984 1550 36418 4222 0.116 
2012 18182 20488 2306 38670 4570 0.118 
2013 19500 22090 2590 41590 5142 0.124 
2014 19592 23423 3831 43015 6305 0.147 
2015 16796 22735 5939 39531 6276 0.159 
2016 15879 20976 5097 36855 6241 0.169 
2017 18438 22634 4196 41072 6543 0.159 
2018 21350 24942 3592 46292 7320 0.158 

Source: http://unctad.org/Pages/Home.aspx 
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2.2. An Analysis of the Overall Situation of ASEAN Service Trade  
Since 2006, ASEAN's trade in services has rapidly, and its total import and export share in the 

world has been increasing. Among the countries that import and export ASEAN's service trade, 
China is also an important partner in its service trade import and export.[7] 

As can be seen from Table 3, the ASEAN Free Trade Area (FTAA) has maintained an increasing 
trend in services trade exports since 2006, with Thailand's service trade export growth rate having 
remained above 10%, which is in line with Thailand's developed tourism industry. Cambodia's 
export growth rate of services trade in recent years is also relatively high, up to more than 15%. 
Singapore, Thailand, Malaysia and the Philippines account for a relatively high proportion of 
imports and exports of services in the world, while other countries are relatively slow to develop, 
accounting for a relatively low proportion of the world. the service trade exports of the ASEAN 
Free Trade Zone constitute 25.8% in the United States ,13.7% in Switzerland and 4.5% in China. 
The United States accounted for 30.8 % of services imports, Switzerland 13.3 % and China 4.1%. 
Through comparative analysis, we can know that China occupies an important position in the 
development of service trade in ASEAN Free Trade Zone and is also an important partner in the 
development of ASEAN service trade. 

Table 3. Service trade import and export data and world ranking of ten ASEAN countries in 2017 

Value（Millions of dollars） Percentage of annual growth 
 

Percentage 
share 

 

World 
ranking 

 
  2017 2010-2017 2006 2017   

Brunei import 509 1 -19 0 0.03 125 
Export 1367 3 -1 -15 0.01 146 

Cambodia 
 

import 2246 15 7 11 0.04 102 
Export 4487 13 2 17 0.08 83 

Laos import 619 16 30 -3 0.01 149 
Export 830 9 12 16 0.02 134 

Malaysia import 41698 4 -1 5 0.82 30 
Export 36662 1 1 4 0.69 32 

Myanmar import 2880 25 9 21 0.06 91 
Export 3688 49 23 -3 0.08 85 

The 
Philippines 

import 25815 12 2 8 0.51 38 
Export 35586 10 7 14 0.67 33 

Singapore import 170582 8 -3 5 3.36 9 
Export 164404 7 2 4 3.11 10 

Thailand import 45559 1 2 6 0.9 29 
Export 75354 12 10 12 1.43 19 

Vietnam import 16793 8 3 3 0.33 44 
Export 12986 8 9 7 0.25 55 

Source: World Economic and Trade Cooperation Organization 

3. Measurement Of International Competitiveness In Service Trade 

3.1. Analysis Of Market Share In International Trade In Services 
By means of service trade between China and ASEAN in 2007-2016 of the total export data 

collection and analysis, comprehensive, you can see that the association of south-east Asian nations 
(ASEAN) overall service trade exports have been higher than that of China's service trade exports, 
the total export volume of ASEAN's service trade has always been higher than that of China's, is 
more advantageous for relative to China, China's service trade at a disadvantage in terms of export 
competitive position. [8]Specifically, the international market share of ASEAN shows a trend of 
continuous growth on the whole, and the international market share is relatively low, occupying 
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3%-5% of the international market share from 2007 to 2016. The international market share of 
China's trade in services is also increasing year by year, but the overall market share of China's 
trade in services is low, with the international market share of China's trade in services between 2% 
and 3%. 

Table 4. Analysis Of China-ASEAN International Market Share  

 Asean 
service 
exports 

China's 
service 
exports 

World service 
exports 

Asean international 
market share 

China's international 
market share 

2007 1541.5 1222 42931.0 0.036 0.028 
2008 1756.3 1471 45517.6 0.039 0.032 
2009 1607.7 1295 43177.8 0.037 0.030 
2010 1949.0 1531 45597.0 0.043 0.034 
2011 2279.5 1745 50895.7 0.045 0.034 
2012 2527.5 1758 51785.4 0.049 0.034 
2013 2783.6 1837 55675.7 0.050 0.033 
2014 2923.7 1977 58766.6 0.050 0.034 
2015 2952.3 1934 85393.3 0.035 0.023 
2016 3051.9 1847 52876.4 0.058 0.035 

Source: http://unctad.org/Pages/Home.aspx 

3.2. Trade Competitiveness Index Analysis 
A trade competitiveness index, or trade competitiveness index, refers to the difference between a 

country or region's import and export trade as a proportion of its total import and export trade. 
Through the calculation and analysis of the data of the ASEAN Free Trade Zone and China's 

service trade import and export volume, we can see that the ASEAN service trade import and export 
balance is higher than China before 2018, after 2018, it has been smaller than the import and export 
balance of China's service trade. [9] The total import and export volume of service trade increased 
from 3315 in 2007 to 599.1 billion US dollars in 2016, twice the amount in 2007. China's balance 
of trade in services has been growing rapidly.[10] 

From 2007 to 2016, the ASEAN Service Trade Competitiveness Index was between -0.083 and 
0.19, and the volatility of the Trade Competitiveness Index increased, which indicated that ASEAN 
service trade gradually changed its unfavorable competitive position and enhanced its own service 
trade competitiveness. China's service trade competitiveness index has been decreasing in the same 
time period, between -0.031 and 0.408, it is gradually in a more disadvantaged competitive 
position.[11] 

Table 5. ASEAN and China Trade Competitiveness Index 

 Import and 
export 
balance 

 

Total imports and 
exports 

 

ASEA
N 

 TC 

Import and 
export balance 

 

Total imports 
and exports 

 

China 
TC 

2007 -232.8 3315.8 -0.070 -79 2523 -0.031 
2008 -317.9 3830.5 -0.083 -118 3060 -0.039 
2009 -210.8 3426.2 -0.062 -294 2884 -0.102 
2010 -99.8 3997.8 -0.025 -402 3464 -0.116 
2011 -240.1 4799.1 -0.050 -732 4222 -0.173 
2012 -248.1 5303.1 -0.047 -1054 4570 -0.231 
2013 -203.7 5770.9 -0.035 -1468 5142 -0.285 
2014 -246 6093.4 -0.040 -2351 6305 -0.373 
2015 -99.5 6004.1 -0.017 -2408 6276 -0.384 
2016 111.9 5991.9 0.019 -2547 6241 -0.408 
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Source: http://unctad.org/Pages/Home.aspx 

4. Problems And Dilemma In The Development Of China-ASEAN Service Trade 

4.1. Slow Development Of Trade In Services 
In 2016, China's import of service trade was US $4,530.14, more than double that of 2010, and 

its export of service trade also increased by 16.9 percent. ASEAN's trade in services increased by 
40.7% and 52% respectively. However, trade in services accounts for less than 25 per cent of all 
countries' total trade. [12]In terms of trade agreements, the two sides completed the third batch of 
service trade commitments in 2015. China has made improvements in engineering, construction, 
engineering securities, travel agencies and tour operators. [14]ASEAN countries, on the other hand, 
made higher commitments in eight sectors, namely, communication, construction, education, 
finance and tourism. However, compared with the new international trade arrangement TPP in the 
same period, the degree of China-ASEAN service trade liberalization is still at a low level.[13] 

4.2. The Distribution Within The Region Of The Trade Target Country Is Unbalanced 
China's main trade partners in ASEAN are Singapore, Malaysia, Thailand, Vietnam, Indonesia 

and the Philippines. In 2015, China's import and export volume with the six ASEAN countries was 
US $323.1 billion, accounting for 94.92% of the total China ASEAN total.In 2017, it reached 333.3 
billion dollars. The proportion was 95.56%. [16]However, after the completion of CAFTA in 2010, 
the import and export volume of the four new ASEAN members increased by the fastest 311%(old), 
114%(Myanmar), 99%(Vietnam) and 54%(Cambodia). Among them, Vietnam has a large trade 
volume, reaching 98.226 billion US dollars in 2016, ranking first among the ten ASEAN countries, 
and has become China's main trading country in ASEAN with the previous five countries. [17]On 
the contrary, trade with Myanmar, Cambodia, Laos and Brunei is the least. In 2010, the total 
volume of the four countries was only 8.333 billion US dollars, accounting for 2.08% of the total 
China ASEAN total. In 2016, it was $20.1 billion, accounting for 4.44%. 

4.3. The Structure Of Trade In Services Is Unreasonable 
The bilateral service trade between China and ASEAN is mainly traditional service industries, 

for example, transportation, tourism and so on, while the emerging service industries are relatively 
backward and the scale of the industries is small. [18]China's services exports account for a 
relatively high proportion of tourism, followed by transport and other businesses, in high-tech and 
capital-intensive industries, China lags behind other ASEAN countries. ASEAN countries generally 
lagged behind in the area of productive services, such as communications, finance, patents and 
licensing, while traditional consumer services accounted for a relatively high proportion. In 2016, 
China's total exports of services trade amounted to US $209.529 billion, of which transport exports 
accounted for 21.6 per cent and tourism exports accounted for 27.1 per cent. [19]Other services 
such as communications and finance are relatively low. But ASEAN countries love Singapore, 
Thailand, Malaysia's tourism exports accounted for a relatively high 11.4%,52.5%,35.4%. 
Therefore, the service trade structure between China and ASEAN countries is unreasonable. 

4.4. Trade Information Platform Is Not Perfect, Information Asymmetry 
There are some differences in the political systems .The overall level of economic development 

of ASEAN countries is not high, and most of them are developing countries. China has long 
adhered to the strategy of "going out", and the mastery of external information helps enterprises to 
make decisions on information.[20] At present, there are few information exchange platforms 
between the two sides and the construction is not perfect. The information related to service trade 
provided by the two sides is not timely, so there are some obstacles in the communication between 
the two sides. 
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5. Countermeasures And Recommendations 

5.1. Based On Comparative Advantage, Strengthen Bilateral Cooperation 
There are great differences in the development foundation, industrial structure and development 

speed of service trade between China and ASEAN. They show different degrees of competitiveness 
in different industries. The service trade of both sides is highly complementary, which lays the 
foundation for the service trade cooperation between the two sides. China has strong 
competitiveness in the construction industry, computer information industry and other industries. 
The development of these industries plays an important role in accelerating China's exports to 
ASEAN countries. Thailand has unique tourism services.[21] Singapore and Malaysia have 
advantages in communication and financial services. China and ASEAN should adhere to the 
principle of diversification and specialization and further stimulate consumption potential by 
promoting trade liberalization. On the basis of accelerating the liberalization of trade in services, the 
two sides should give full play to their respective comparative advantages, strengthen bilateral 
investment and technological exchanges and expand cooperation space in service trade. 

5.2. We Will Actively Explore New Areas And Develop Technology-Intensive Service Industries 
The structure of service trade between China and ASEAN is not reasonable. Traditional service 

industries are the main ones, and emerging service industries have great potential for development. 
In future trade cooperation, both sides should seize the opportunity of a new round of scientific and 
technological revolution, accelerate the digitization process of service trade, promote the 
transformation of service outsourcing into digitalization, intelligentization and high-end, and 
expand the emerging service trade to cultivate new forms and models. We will actively explore new 
areas of cooperation in trade in services and vigorously develop knowledge-intensive, 
capital-intensive and technology-intensive industries. [22]We will give priority to developing 
research and development and design, technology transfer and transformation, innovation and 
entrepreneurship, science and technology consulting, and promote the innovative development of 
the science and technology service industry. 
5.3. Attach Importance To The Role Of Government, Establish A Sound Innovation 
Mechanism 

In recent years, China and ASEAN have made progress in both political and economic aspects. 
The establishment of China ASEAN Free Trade Area has brought positive effects to the 
development of service trade in various countries. Therefore, in the future further cooperation of 
China-ASEAN FTA, more attention should be paid to the guiding role of the government. To 
strengthen exploration in the management system, open path and development mode of trade in 
services, accelerate institutional mechanism and policy innovation, and gradually establish a 
development path that meets the characteristics and needs of high-quality development of trade in 
services in the new era. Under the fierce competition with transnational corporations, domestic 
enterprises should learn advanced technological experience, dare to innovate without fear of risk, 
enhance the international competitiveness. 

5.4. Improve Information Exchange Platform And Expand Cooperation Space 
China and ASEAN countries have many inherent advantages in service trade cooperation, but at 

the same time, there are also great differences in politics, economy, culture and other aspects among 
countries, and there are certain barriers in communication and exchange between them. For the sake 
of the further development of bilateral trade, various forms can be adopted to enhance bilateral 
exchanges. In the Internet era, governments of all countries can use open websites to timely publish 
bilateral trade data and trade status, so as to provide channel resource information for 
China-ASEAN service trade and help understand bilateral trade market. 
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