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Abstract: Under the background of economic aestheticization, "aesthetic assets" are described as 
structural models of aesthetic creative assets, aesthetic technical assets and aesthetic environmental 
assets. Based on this structure, the status of aesthetic assets in contemporary industrial design in 
China is analyzed, and suggestions for increasing aesthetic assets from three aspects are given. 

Based on the"aesthetic characteristics" of industrial design, studying the impact of design on the 
industry from the perspective of economic aestheticization has become a hotspot in academic 
research in recent years. Ling Jiyao pointed out in his book "Research on Economic Aesthetics" that 
economic aesthetics is not just a marketing stage. In fact, aesthetics spread to all fields of the 
economy, and human society has ushered in "global aesthetics" and "economic basic aesthetics", the 
era of "material aestheticization". 

The "aesthetic assets" theory is to study the concept of aesthetics from the perspective of 
economics. From the perspective of corporate asset management, the company's "aesthetic assets" 
are regarded as the core of competitiveness, and "aesthetics" is an innovative dimension that has 
been neglected in the past. This dimension is closely related to consumers' behavior and habits, and 
has a considerable part Product innovation is reflected in aesthetic design" (Christensen, 1995) . 
Judging from the practice of China's contemporary industrial design industry, although our design 
industry is massive, the core resource of the industry, aesthetic assets, is actually in a weaker 
position than the major developed countries. Therefore, it is of great theoretical and practical 
significance to study and clean up the concept of "aesthetic assets" and analyze the corresponding 
status of contemporary industrial design in China. 

1. The "Aesthetic Asset" Model 

For the main body of the market economy, "aesthetic assets" refer to resources and capabilities 
that are competitive and productive in the industry. The major developed economies that we are 
familiar with, in addition to other innovative assets, are also "aesthetic assets" that is highly 
competitive. "The difference between the outstanding and less successful companies is obvious, not 
only the organization of machines and work processes, but also the overall image of the factory 
floor, lighting, workers' uniforms, "sound environment"-in short It can be seen from the aesthetics 
of the factory." 

Such as American design, such as Apple’s design aesthetic assets of designer Jonathan Ivor; 
British design history and design aesthetics’ leading ability; French and Italian design qualities of 
living luxury, Nordic design, Japanese and Korean Design and so on, all have strong "aesthetic 
assets". "Aesthetic assets" contains the following elements: 

1.1 Aesthetic Creative Assets-Aesthetic Creators (Designers). 
For a country or region, the biggest variable in its economic competitiveness is having a large 

number of people with innovative capabilities. For a company, designers with innovative spirit and 
innovative ability are its key assets. The history of industrial design is firstly composed of the 
creative labor of these great aesthetic creators. As a creative designer, not only design the function 
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of the product, but also combine the function and aesthetics. 

1.2 Aesthetic Technology Assets-Aesthetic Implementers (Engineers).  
The plan designed by the designer should be realized through specific technical and 

technological means, and the engineer is the completer of the designer's idea. Of course, there are 
also cases where designers and engineers are combined into one. For example, Eiffel, the designer 
of the Eiffel Tower, is both the creator of the aesthetic concept and the task of structure and 
technology. However, in contemporary design, the design division is becoming more and more 
detailed. The shape and interaction of a mobile phone often require very professional structural 
engineers and other specialized technical personnel to realize the designer's ideas and requirements. 

1.3 Aesthetic Environmental Assets-The Guardians of Aesthetics (Intellectual Property, Social 
Culture, Social Support Staff).  

Aesthetic competitiveness depends not only on the strength of the aesthetic creation, realization, 
and management of enterprises or regions, but also on socialized support systems, such as the 
intellectual property protection mechanism for aesthetics, the creation and cultivation of social 
aesthetic cultural atmosphere, and the support of government organizations. Supporting assets are 
the foundation and soil of the core assets of aesthetics. 

In the structure of the three major elements of aesthetic asset assets, aesthetic support assets are 
social power systems and the most extensive assets. Aesthetic technical assets are technical 
personnel and craftsmen in the economy. Compared with managed assets, the most core and scarce 
are aesthetic creative assets. They are at the top of the pyramid and are the most scarce resources. 
The four elements of aesthetic assets constitute an economic pyramid, as shown below: 

 
Figure 1. Structure model of aesthetic assets 

The above-mentioned models, frameworks, concepts, elements and structures of aesthetic assets 
are historical and dynamic, and can be used as an analysis of the aesthetic issues faced by the 
development of China's industrial design industry in the world pattern. 

2. Analysis of Chinese Contemporary Industrial Design Aesthetic Assets 

2.1 Creative Assets of Chinese Contemporary Industrial Design Aesthetics 
Design talent is the core element of aesthetic creative assets. The design aesthetics of a country 

or an era are conferred by its outstanding designers and geniuses who represent that country and era. 
For example, "British Design" and the products of the British design quality and ability represented 
by William Morris and John Ruskin, the rigor and high quality of "German Design" and Peter 
Belens and Gropius Bauer The relationship between Sri Lanka and frog design, American design is 
associated with the names of Sullivan, Wright, Raymond Lowe, Papanet, Venturi, etc. The 
simplicity of "Nordic Design", nature, environmental protection and Alva, Al The association of 
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design masters such as Ne Jacobson, Hanningsen, etc.. Without the names of these design masters, 
how gloomy the sky will be in the history of modern Western design. In contrast, the great 
contemporary Chinese designs are few and far between the stars. It is difficult for China to find 
equivalent designers and classic design works, and it lacks clear clues about the evolution of design 
modernization... 

However, in stark contrast to this, China has the most "vigorous and prosperous" design 
education in the world. Since the reform and opening up, the scale of talents trained by China's 
design education has shown an "exponential" growth. The scale of art and design talents cultivated 
in my country every year is very impressive. The rise of China's manufacturing industry and the rise 
of Chinese brands are closely related to the large-scale revitalization and popularization of higher 
education after China's reform and opening up. Without the huge number of engineers and 
designers trained by Chinese higher education, it is difficult to support the world's largest scale 
made in China. 

Despite such a huge scale of design education, my country's overall level of design creativity is 
obviously insufficient. Compared with some innovative developed countries in the world, the 
overall endogenous development momentum of Chinese enterprises is still insufficient, and 
innovation activities are still limited to a few enterprises. Endogenous power, that is creativity and 
innovation ability, is the fundamental force that determines the development of an enterprise and is 
the core competitiveness. Whether an enterprise can stand on the market, whether it can survive, 
and whether it can develop depends on the endogenous power and creativity of the enterprise. For 
companies that lack market spirit and creativity, even if the government does not collect taxes, it is 
difficult to survive. It is not uncommon for some companies to opportunistically and eventually be 
expelled from the market. 

With the acceleration of a new round of scientific and technological revolution and industrial 
transformation, the phase shift of growth momentum has begun, objectively requiring companies to 
achieve the transition from "tracking, parallel" coexistence, "tracking" to "parallel, leading". At 
present, the development of innovation capabilities of Chinese enterprises has entered a stage of 
climbing and tackling difficulties, and is facing multiple resistances. The main manifestations are: 
backward protection of innovative achievements, lack of innovative talents and high costs, and low 
level of open and cooperative innovation. 

2.2The Technical Assets of Chinese Contemporary Industrial Design Aesthetics 
The ability to put design aesthetics on the ground and make them products and commodities is 

the technical asset of industrial design aesthetics. Low product quality has always been a top issue 
that plagues Chinese design and manufacturing. The overall level of quality in my country is not 
high enough. The first is that there is still a certain gap in the overall level of product quality, and 
some product grades are still relatively low. In particular, mid-to-high-end products are difficult to 
meet consumer demand, and even "haitao" and "haigou" phenomena have occurred, and 
consumption has spilled over. Of course, in recent years, some of our products have reached the 
international advanced ranks, but in general they are at the low-end of the industrial chain, and the 
international competitiveness needs to be strengthened. The primary reason for this situation is the 
lack of core technology. 

In recent years, the problem that the core technology is still subject to people has become 
increasingly prominent. Core technology is the top priority of the development of the manufacturing 
industry, and it is also an inevitable condition for my country to move from a "manufacturing 
country" to a "manufacturing power". If the core technology is controlled by people, the 
development of the manufacturing industry will also be caught by others. The "ZTE Incident" has 
given us a lesson in front of us, and the core technology must not be controlled by others. But for 
now, our manufacturing core technology is still inadequate. The reason is that on the one hand, the 
so-called core technology relies on a strong industrial heritage plus long-term technical 
accumulation and capital investment. my country's manufacturing industry started late, with a weak 
foundation, shortage of funds, and insufficient talents. It is inevitable that core technology will not 
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make breakthroughs in the short term. On the other hand, some manufacturing companies operate 
enterprises with impetuous mentality to make quick money, do not attach importance to core 
technology, and long-term neglect of technology research and development and technological 
innovation has also led to the lag of core technology to a certain extent. 

In addition, the lack of "artisan spirit"."Craftsman" in our culture often has a derogatory meaning, 
such as "craftsmanship". In the traditional society, the status of "craftsman" is often low. The 
secular thinks that the noble thing is "reading to be an official." This contempt for craftsmen led to a 
lack of craftsmanship, which was ultimately reflected in the low quality of industrial manufacturing. 

In our ideology and education system, there are traditions and practices of "underestimating" 
craftsmen. 

Aesthetic creative assets need to be guaranteed by the realization of technology, and they need to 
be upgraded at the technological level and matched by process technology. This is another 
weakness of Chinese design aesthetics. 

2.3 Current Status of China's Contemporary Industrial Design Aesthetic Environmental 
Assets 

Aesthetic environmental assets are the guarantee system for designing aesthetic creativity and 
aesthetic technical assets. Due to its unique system and national conditions, China has great 
advantages in aesthetic environmental assets. This advantage is first reflected in China's huge 
market advantage. China has the world's largest single consumer market, and its consumer demand 
for industrial products is extremely strong. In 2019, the total retail sales of social consumer goods 
was 411.6649 billion yuan. On the day of the "Double Eleven" in 2019, the turnover of the two 
e-commerce companies Tmall and JD.com was close to 500 billion yuan. In 2019, China’s 
consumption scale is equivalent to 95.67% of the United States . 

The current status of environmental assets in China's contemporary design and manufacturing 
industry has the following characteristics: 

First, the phenomenon of "product cluster" and "product layer" appeared. 
The so-called product cluster phenomenon refers to a design phenomenon that can often be seen 

in China. That is, when an enterprise with a long manufacturing history launches a product, there 
must be several or dozens of identical products of different brands. We call it It is the phenomenon 
of product clusters. For this phenomenon, it is different from the commonly thought of "not paying 
attention to knowledge The difference between "Protection of Property Rights" and "Plagiarism" is 
that Mr. Shen Yu believes that this phenomenon started to take shape initially, with specific 
historical and social reasons . This is the undisputable product design and production phenomenon 
in the era of planning system and shortage economy. In the market economy and wealthy society, 
how to break through this product cluster phenomenon has become a to be cracked. problem. 

"Product layer" means that after the 1990s, Chinese society has undergone tremendous changes, 
industrial products have become very rich, and its composition has evolved from the past product 
cluster status to the product layer structure, that is, in a class of products Some things meet the 
consumer demand of the masses, while others meet the high-end demand. In short, different levels 
of industrial products correspond to different levels of consumer demand. That is to say, the product 
layer completely corresponds to the market demand structure. 

Second, China has a strong body braker advantage to formulate and implement policies to 
enhance the competitiveness of design and manufacturing. The Chinese government and enterprises 
are fully aware of the necessity of enhancing the value of product manufacturing, and have clear 
ideas for enterprise technological innovation, brand building and product specialization services, 
and have achieved certain results. ["Industrial Design-An Important Way to Improve the Value of 
Chinese Manufacturing", Wu Qiong, "Agricultural Machinery", No.5, 2008] 

Conclusion 

From the perspective of aesthetic economics, this article divides aesthetic assets into aesthetic 
creative assets, aesthetic technical assets and aesthetic environmental assets. From this, we further 
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analyzed the lack of aesthetic creative assets in contemporary Chinese industrial design, low 
aesthetic technical assets, a strong industrial foundation for aesthetic environmental assets, the 
world’s largest manufacturing industry and the largest unified market, especially because of the 
national Mobilizing and organizing forces created a huge aesthetic environment system, so the 
development of Chinese manufacturing has achieved good results. However, on the whole, the 
aesthetic assets of Chinese industrial design are weak, and the resulting Chinese manufacturing is 
large but not strong. This includes the inherent contradictions of Chinese design aesthetics, and also 
inspires new ideas for the development of contemporary industrial design in China. This is targeted 
to enhance the aesthetic assets of my country's industrial design, especially in innovative design R 
& D, continuous investment in technical power and follow-up, especially aesthetics. 
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